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BUSINESS MANAGEMENT
Paper- I : Principles of Marketing
Time : Three Hours M.M. : 100
Part-A (Compulsary) {Marks: 20}
-3t ( Afar) -
1. State the meaning of customer value and satisfaction. 2
e SYEiTa 9 G | A SR |
2 Write the exchange functions of marketing. 2
frqum % fafrra =t @1 fafaw)
3. What is product development stage? 3771< fereprar srereen = T?2 2
4, Define Fighting Brand and Competitive Brand. 2
e Aie T WherEl e i uffi i \
5. What do you mean by Membership Reference Group. 2
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L‘feﬁne concentrated marketing strategy. 2
Tehf=a foraum sgeeen =) wionfya ife

What do you understand by "Merchant Middlemen'? 2
‘AT Ry Q Iy e € 2

What is management aid? W&t Ter—d S8 ? 2
What is meant by Lead Time? Fdtet 3/afa § a1 3w 8 2 2
Define Public Relations'. ‘ s&wqes: ' &) gftnfya i) 2

Part-B (Compulsory)
Y- ( Afard )
What is meant by 'Need ', 'Want' and Demand'? 4

‘EvEEal’, ‘g wE i A AR € 2
what do you mean by 'Trading up' and "Trading down' in relation to

product planning? SerE Friem ¥ e # ‘2fEm ara’ qen ' gfen

TR R/ STUH AR ? 4
Distinguish between 'Organisational Buying Behaviour' and
"Individual Buying Bahaviour'. 4

‘Wﬁqw'ﬁm‘mmw’ﬁmmml
Differentiate between Departmental Store and Multiple Shops. 4

frunii STeR TE agEEA® THMA A 3G hieIg |
Explain any four characteristics of Inventory control. 4
=y FriEw &t $1¢ IR v TR
Part-C ( WO1-9)
Unit-I (3%E-1)

What do you mean by marketing Environment ?/ Discuss the factors

i ' 5+15
affecting marketing environment. |
ﬁ:qﬂa%aﬁwﬁmw pfirgra & ? faqur SR A guifad F0
S sl &1 R HfT)

OR | |
What is Product life Cycle? Describe the appropriate marketm; y
i i t life cycle.
tretegies for various stages of produc -
fmﬁsﬁaﬂﬁw%?msﬁaﬂaﬁaﬁﬁﬁmm@%m
I9g faIoH &1 9o il
Unit-TV 36E-101 N
ies of pricing. 20

Describe the various policies rimd stretegi
EF:cﬁukurn ﬁﬁﬁﬂﬁﬁﬁ@aﬁﬁmﬁlaﬂhﬁﬂﬁm
OR( 31¥ar)
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18.

What is market segmentation? Explain the bases of market
segmentation? 5+15

AR vt 31§ 2 R fasifestor & SRl <6 99AET )
Unit-I ( 3TE-1I1 )

What is the meaning of Promotion Mix? Describe the main
components of Promotion Mix. 5+15

Hag afimgu o e =1 ¥ 2 Gaga aitmgu & W@ QEeHl S 9uH
Hifsa

Or .
What is meant by Advertising Media? Describe the points éonsic_iered
while selecting media of advertising. 5+15
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