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BUSINESS MANAGEMENT
First Paper (Principles of Marketing)

Time Allowed : Three Hours Maximum Marks : 100
Part - A (A11—-31)
1. What is the meaning of societal marketing concept?

e fAavH RER @1 aur oref §7?
What do you understand by ‘Micro Environment’?

‘Y& IREIT | A R GHIA 87
What is meant by ‘Test Marketing’ ? T&i® fqur & 391 Smeig 2
What are the unsought products? 3 STTE T 81 &7
What is difference between cash and quantitative discount?
qHg 9 IRHAT 93¢ A a1 IR &7 |
What is Perception? 3(qaIer o1 &7
. What do you mean by Franchise Shops?
AfeR gEFT § e a1 IRy 87
8. What is difference between Pioneering and Sustaining Advertisement?
A9 vF N s F o =R B7
9. What do you understand by VED analysis technique? .
I3 FITRISE TG A 3T T THAA &7
10. Define ‘Premium’. ‘g’ &1 aR#MRT HIAT |
: Part-B (A11-9)
11. Distinguish between Marketing and Selling.
Ay & g d =R 1
12. What is Brand, Brand Name and Brand Mark?
FITE, FIUT A T FIVS AD a1 &7
13. Distinguish between undifferentiated and differentiated marketing
strategy. 3T3f< w9 AT fAqurH ZERET # SN Hife |
14. Explain the meaning and role of E-marketing.
$-wrafen BT 97ef T ! B WA | |
15. Differentiate in Public Relations and Advertising.
SIS va e A S qad |
Part-C (971—9)
16. “Marketing Mix is a combination.” Eglain- Discuss the various
components of Marketing Mix. *“fqvr fis1 &1 o &, S9=Ed |
v fas @ R gew! i e S|
’ OR (3reqn)
What is the meaning of product planning and development? Discuss
its scope and components. SR AN 7 [Pra & w1 v &7
5D 8F 9 gl B fadesn A | :
‘What is consumer behaviour? Discuss the influencing or determinant
factors of consumer behaviour. SUHIEIT HTER T & ¢ STAIRI FIBR

2 Tfdd a1 A9Ra TR aR el ) R A
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18.
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: OR(3r%an) ‘
Distinguish between Functional and Merchant Mlddleman

frarR® U9 WNING AEIRY ¥ 3=} |

“Elemination of wholesalers would be beneficial to society.”
Comment.

" s faddr DY &SI SIFT 999 @ fore feaas Brm 1 feaqei Hifdre |

What is sales promotion? Discuss various types of consumer

promotion methods.

Ry G387 aur &7 R YR &) SuHe Gae T & g1 S|

OR(3r91)

Define Personal Selling. Describe the characteristics and limitations
of Personal Selling.
i

fawma @1 uRafa Hie | Jafle Agg & Rdmarsl o
el 1 9o oo |
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